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fng EXAM SUBJECT SEAT NO. I';A;\?AIT_SUAA":I:II-CE)E
1 [B.AM.M.C. (SEM-V) (CBCGS) |ADVERTISING-COPY WRITING 4229034 36
2 |B.AM.M.C. (SEM-V) (CBCGS) nAni\F/eiFéTTll?\:giﬁsDE\;\iRcESING& 4229061 30
5 [sAmMC (sEMY) (cBoss) [ADVERTISINGADVERTISNG & | ppengy | o
4 |B.AM.M.C. (SEM-V) (CBCGS) Q_Eé\éﬁ\;ggg'm%ﬂMARKET'NG& 4229107 19
5 [B.AM.M.C. (SEM-V) (CBCGS) é_%\éﬁ\;g'ég'm%ﬂMARKET'NG& 4229108 34
6 |B.A.M.M.C. (SEM-V) (CBCGS) |ADVERTISING-COPY WRITING 4229109 24
7 [Bamic (semv) (caoes) [ADVERTISINGADVERTISNG & ey [
8 |B.A.M.M.C. (SEM-V) (CBCGS) JS?(LIJLRL';AL'SM'WR'T'NGAND EDITING | 4529175 37
9 [B.AM.M.C. (SEM-V) (CBCGS) QEDXE\F;ITC')SJSG'CONSUMER 4229192 30
10 [B.A.M.M.C. (SEM-V) (CBCGS) I\Aﬂi\éig'ﬁ’\:giﬁsi\giiﬂs'“G& 4229222 32
11 |B.AM.M.C. (SEM-V) (CBCGS) |ADVERTISING-BRAND BUILDING 4229225 33
12 |B.AM.M.C. (SEM-V) (CBCGS) |ADVERTISING-BRAND BUILDING 4229233 32
15 [BAMMC (sEMV) (cBoGs) [ADVERTISINGADVERTISNG & | pcprg |
14 |B.AM.M.C. (SEM-V) (CBCGS) é_%\éﬁl\;ggg'm%m MARKETING &1 4559276 18
15 [BAMMC (sEMV) (cBoGs) [ADVERTISINGADVERTISNG & | pcpry |
16 |B.A.M.M.C. (SEM-V) (CBCGS) ﬁ\ﬂé';i&?:gﬁftgg@égﬁ;gg AND | 4929277 30
17 [BAMMC. (sEMv) GBcos) [ADVERTISNGGLOBALIZATION AND | |5
18 |B.A.M.M.C. (SEM-V) (CBCGS) JF?#ESSXET&%%?EE?SSMAND 4229283 25
19 [B.A.M.M.C. (SEM-V) (CBCGS) ﬁ:ﬁ:‘gg@f\l’fws MEDIA 4229283 37
20 |B.A.M.M.C. (SEM-V) (CBCGS) é_%\éﬁh;:f’;gg'D'RECT MARKETING &1 559310 30
21 [BAMMC (sEMY) (cBoGs) [AVERTISING-ADVERTISNG & | ey [
22 |B.A.M.M.C. (SEM-V) (CBCGS) é_%\éﬁh;:f’;gg'D'RECT MARKETING &1 759348 19
23 |B.A.M.M.C. (SEM-V) (CBCGS) é_%\éﬁ\;g';g'm%m MARKETING & | 4529349 40
24 |B.A.M.M.C. (SEM-V) (CBCGS) Q%ii?ﬁ\:gigsi\giﬂs"\'e& 4229361 23
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SR. MARKS AFTER

NG, EXAM SUBJECT SEAT NO. | 5eun) UATION
ADVERTISING-DIRECT MARKETING &

25 [BAMM.C. (SEM-V) (CBCGS) [L oy mvien oo 4229361 30

26 |B.A.M.M.C. (SEM-V) (CBCGS) |ADVERTISING-COPY WRITING 4229374 23

27 |B.AM.M.C. (SEM-V) (CBCGS) |ADVERTISING-COPY WRITING 4229431 30
ADVERTISING-ADVERTISING &

28 [BAMM.C. (SEM-V) (CBCGS) |\ o e s ot e 4229431 30
ADVERTISING-DIRECT MARKETING &

29 [BAM.M.C. (SEM-V) (CBCGS) |- o mence 4229431 30
ADVERTISING-DIRECT MARKETING &

30 |BAM.M.C. (SEM-V) (CBCGS) |- nmen e 4229445 30
JOURNALISM-NEWS MEDIA

31 [BAMM.C. (SEM-V) (CBCGS) [\ oy ~oo o 4229469 30
JOURNALISM-NEWS MEDIA

32 |BAMM.C. (SEM-V) (CBCGS) |\ o (oo o 4229470 30

33 |BAMM.C. (SEM-V) (CBCGS) [[OURNALISM-MEDIA LAWS AND 4229470 25
ETHICS
ADVERTISING-ADVERTISING &

34 [BAMM.C. (SEM-V) (CBCGS) [ 111 oert s ot e ooy 4229498 30
ADVERTISING-ADVERTISING &

35 |BAMM.C. (SEM-V) (CBCGS) ||\ o et nnc 4229500 30
ADVERTISING-ADVERTISING &

36 [BAMM.C. (SEM-V) (CBCGS) [ 111 oer it~ ot e onn 4229516 42
ADVERTISING-ADVERTISING &

37 |BAMM.C. (SEM-V) (CBCGS) ||\ o e n e 4229533 34
ADVERTISING-DIRECT MARKETING &

38 [BAMM.C. (SEM-V) (CBCGS) |L oy nvien e 4229562 18
JOURNALISM-BUSINESS AND

39 |BAMM.C. (SEM-V) (CBCGS) |Cr i\ 1AL JOURNALISM 4229577 24
JOURNALISM-JOURNALISM AND

40 [BAMM.C. (SEM-V) (CBCGS) 510 < coinion 4229577 24

41 |BAMM.C. (SEM-V) (CBCGs) [[OURNALISM-MEDIA LAWS AND 4229577 17
ETHICS

42 |B.AM.M.C. (SEM-V) (CBCGS) [ADVERTISING-COPY WRITING 4229669 23
JOURNALISM-JOURNALISM AND

43 |BAMM.C. (SEM-V) (CBCGS) [ 0" oot SN 4229690 44
ADVERTISING-DIRECT MARKETING &

44 [BAMM.C. (SEM-V) (CBCGS) |L oy mvien e 4229738 31
ADVERTISING-GLOBALIZATION AND

45 |BAMM.C. (SEM-V) (CBCGS) || (=t x 2 0  DVERTISING 4229878 41
ADVERTISING-DIRECT MARKETING &

46 [BAMM.C. (SEM-V) (CBCGS) |L oy mvien e 4229899 21

47 |B.A.M.M.C. (SEM-V) (CBCGS) |ADVERTISING-COPY WRITING 4230076 30
ADVERTISING-ADVERTISING &

48 [BAMM.C. (SEM-V) (CBCGS) [ 111 o ent s ot e on 4230174 34
ADVERTISING-ADVERTISING &

49 |BAMM.C. (SEM-V) (CBCGS) |\ o s ol oo 4230254 35
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rig'. EXAM SUBJECT SEAT NO. gg\/RAIT_SuAAFTTgE
50 |B.A.M.M.C. (SEM-V) (CBCGS) QEXAE\F;IT(%SG‘CONSUMER 4230272 23
51 |B.A.M.M.C. (SEM-V) (CBCGS) Q‘Z\éig'ﬁ\:giﬁsi\giﬂs”\'e& 4230298 30
52 |B.A.M.M.C. (SEM-V) (CBCGS) |[ADVERTISING-COPY WRITING 4230299 25
53 |B.A.M.M.C. (SEM-V) (CBCGS) |ADVERTISING-BRAND BUILDING 4230299 15
54 |B.A.M.M.C. (SEM-V) (CBCGS) |[ADVERTISING-COPY WRITING 4230313 24
55 |B.A.M.M.C. (SEM-V) (CBCGS) |ADVERTISING-COPY WRITING 4230355 24
56 |B.A.M.M.C. (SEM-V) (CBCGS) é_%\éﬁ\;g'gg‘m%m MARKETING &1 4530355 21
57 [BAMMC, (SEM-V) (CBCGS) [IOURNALISM-FEATURES AND .
58 |B.A.M.M.C. (SEM-V) (CBCGS) ﬁ:ﬁ;‘ggﬁ&?Ews MEDIA 4230372 30
59 |B.A.M.M.C. (SEM-V) (CBCGS) |ADVERTISING-COPY WRITING 4230394 30
60 |B.A.M.M.C. (SEM-V) (CBCGS) |ADVERTISING-BRAND BUILDING 4230396 30
61 |B.A.M.M.C. (SEM-V) (CBCGS) |ADVERTISING-BRAND BUILDING 4230397 35
62 |B.A.M.M.C. (SEM-V) (CBCGS) |[ADVERTISING-COPY WRITING 4230423 34
63 |B.A.M.M.C. (SEM-V) (CBCGS) |ADVERTISING-BRAND BUILDING 4230423 41
64 |B.A.M.M.C. (SEM-V) (CBCGS) é_%ﬁ;ggg'm%ﬂ MARKETING &1 4530423 36
65 [BAMMC. (sEM-V) (cBCas) [DVERTISING GLOBALIZATIONAND | 1pqpcq | g
66 |B.A.M.M.C. (SEM-V) (CBCGS) [ADVERTISING-COPY WRITING 4230459 30
7 [BAMMC. (sEMV) (cBCas) [ADVERTISING GLOBALIZATIONAND | 1pqpcq |
68 |B.A.M.M.C. (SEM-V) (CBCGS) |ADVERTISING-BRAND BUILDING 4230459 22
69 |B.A.M.M.C. (SEM-V) (CBCGS) Qi\éigll?\:ge-socw_ MEDIA 4230459 30
70 |B.A.M.M.C. (SEM-V) (CBCGS) QEXAESIT&'SG'CONSUMER 4230459 21
71 |B.A.M.M.C. (SEM-V) (CBCGS) i?ﬁ;gg;'f'}gi‘éﬂZiSMAND 4230470 39
72 |B.AM.M.C. (SEM-V) (CBCGS) [ADVERTISING-COPY WRITING 4230479 25
73 |B.A.M.M.C. (SEM-V) (CBCGS) Q%i?ﬁ\:giﬁs?ﬁmgm& 4230479 30
74 |B.A.M.M.C. (SEM-V) (CBCGS) QEDXAESIT(;%'SG'CONSUMER 4230479 31
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rig'. EXAM SUBJECT SEAT NO. ;\zﬂg\?AIT_SU,AAFTTgE
75 |B.A.M.M.C. (SEM-V) (CBCGS) |ADVERTISING-BRAND BUILDING 4230480 30
76 |B.A.M.M.C. (SEM-V) (CBCGS) Q%ig'ﬁ\:gigsi\gius”\'e& 4230484 30
77 |B.AM.M.C. (SEM-V) (CBCGS) |ADVERTISING-BRAND BUILDING 4230490 30
78 |B.A.M.M.C. (SEM-V) (CBCGS) é_%\éﬁ\;ggg'm%ﬂ MARKETING & | 4530490 36
79 |B.A.M.M.C. (SEM-V) (CBCGS) |ADVERTISING-BRAND BUILDING 4230491 19
80 |B.A.M.M.C. (SEM-V) (CBCGS) é_%\éﬁ\;ggg'm%ﬂ MARKETING & | 4530491 21
81 |B.A.M.M.C. (SEM-V) (CBCGS) :_Eé\éﬁ\;ggg'm%m MARKETING &1 4530492 22
82 |B.A.M.M.C. (SEM-V) (CBCGS) 'BAEDXESITC')SJSG'CONSUMER 4230492 15
83 |B.A.M.M.C. (SEM-V) (CBCGS) |ADVERTISING-BRAND BUILDING 4230515 23
84 |B.A.M.M.C. (SEM-V) (CBCGS) é_%\éﬁl\;';gg'm%m MARKETING &1 4530515 21
85 |B.A.M.M.C. (SEM-V) (CBCGS) QEX'AESIT(')SL’JSG'CONSUMER 4230515 13
55 [BAMMC (sEMV) (Cacos) [POVERTSINGADVERTISNG & [ oy |
87 |B.A.M.M.C. (SEM-V) (CBCGS) |ADVERTISING-BRAND BUILDING 4230525 30
88 |B.A.M.M.C. (SEM-V) (CBCGS) ';EDXE\F;IT(;SJSG'CONSUMER 4230546 30
89 |B.A.M.M.C. (SEM-V) (CBCGS) :_Eé\éﬁ\;ggg'm%m MARKETING &1 >30564 18
50 [BAMMC (SEv) (Cocos) [FOVERTSINGADVERTISNG & | pgocee | 5
91 |B.A.M.M.C. (SEM-V) (CBCGS) QEXESIT(;‘CL’J'F\{'G'CONSUMER 4230586 51
92 |B.A.M.M.C. (SEM-V) (CBCGS) ';EDXE\F;IT(;SSSG'CONSUMER 4230614 24
93 |B.A.M.M.C. (SEM-V) (CBCGS) QEXAE\F;IT&'SG'CONSUMER 4230629 33
o4 [BAMMC. (SEM-V) (cBCGS) [!CURNALISW-GLOBAL MEDIAAND | ooy | o
95 |B.A.M.M.C. (SEM-V) (CBCGS) i?ﬁ:ﬂéﬁf'}gi‘éﬂgff;hﬂmt) 4230637 39
96 |B.A.M.M.C. (SEM-V) (CBCGS) ;%%TCA(')‘LSIRI’E%URNAL'SM AND 4230637 40
97 |B.A.M.M.C. (SEM-V) (CBCGS) i?ﬁ:ﬂéﬁf'}gi‘éﬂgff;hﬂmt) 4230741 30
98 |B.A.M.M.C. (SEM-V) (CBCGS) ﬁ:ﬁ:‘ggﬁé\f\l’fws MEDIA 4230741 30
99 |B.A.M.M.C. (SEM-V) (CBCGS) ﬁﬁiﬂﬂgﬁfﬁig@;gﬁ;’ﬁg AND | 4230835 30
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ng EXAM SUBJECT SEAT NO. ;\QA;\/RAT_SUAAI':FT(EE
100 |B.A.M.M.C. (SEM-V) (CBCGS) &%ﬁﬂﬂgﬁﬂig@ﬁfﬁgﬁg AND | 1530839 12
101 |B.A.M.M.C. (SEM-V) (CBCGS) |ADVERTISING-BRAND BUILDING 4230919 32
102 |B.A.M.M.C. (SEM-V) (CBCGS) Q%ig'i:gié@giiﬂs”\@& 4230922 25
103 [ AMMC (SEMV) (cBOGS) [ADVERTISING-ADVERTISNG & | s [ o
104 |B.A.M.M.C. (SEM-V) (CBCGS) |ADVERTISING-BRAND BUILDING 4230934 30
105 |B.A.M.M.C. (SEM-V) (CBCGS) |ADVERTISING-BRAND BUILDING 4230953 30
106 |B.A.M.M.C. (SEM-V) (CBCGS) ﬁni\éigﬁ\:giﬁs?giugm& 4230983 23
107 |B.AM.M.C. (SEM-V) (CBCGS) |ADVERTISING-BRAND BUILDING 4230983 19
108 |B.A.M.M.C. (SEM-V) (CBCGS) |ADVERTISING-COPY WRITING 4231079 23
105 |5 AMMC (SEMV) (cBoGs) [ADVERTISINGADVERTISNG & | 1y |,
110 |B.A.M.M.C. (SEM-V) (CBCGS) Q_Eé\éﬁ\;ggg'm%ﬂ MARKETING & 4531079 30
111 |B.AM.M.C. (SEM-V) (CBCGS) QEDXE\F;ITC')SJSG'CONSUMER 4231079 24
112 |B.A.M.M.C. (SEM-V) (CBCGS) nAni\F/eiFéTTlﬁ\:g(;zAs[;\giRcESING& 4231090 25
113 |B.AM.M.C. (SEM-V) (CBCGS) |ADVERTISING-COPY WRITING 4231102 18
114 |B.A.M.M.C. (SEM-V) (CBCGS) I\AAi\r/eiFéTTlli:g(;-les[;\//xiRcESING& 4231102 37
115 |B.A.M.M.C. (SEM-V) (CBCGS) QEDXE\F;IT(;SSSG'CONSUMER 4231102 23
116 |B.A.M.M.C. (SEM-V) (CBCGS) I\AAi\r/eiFéTTlli:g(;-les[;\//xiRcESING& 4231108 32
117 |B.AM.M.C. (SEM-V) (CBCGS) é_%\éﬁ\zggg'm%m MARKETING &1 4531108 19
118 |B.A.M.M.C. (SEM-V) (CBCGS) QEXE\F;ITASL’J;'G'CONSUMER 4231108 21
119 |B.AM.M.C. (SEM-V) (CBCGS) |ADVERTISING-COPY WRITING 4231109 13
120 |B.A.M.M.C. (SEM-V/) (CBCGS) '\AAE;\F/QE(F;TT'I?\:EGR”EASDE\@QCES'NG& 4231131 15
121 |B.AM.M.C. (SEM-V) (CBCGS) é_%\éﬁ\;gzg'm%ﬂ MARKETING & | 4931131 22
122 |B.A.M.M.C. (SEM-V) (CBCGS) Q_Eé\éﬁ\;:igg'm%ﬂ MARKETING & | 4531169 18
123 |B.A.M.M.C. (SEM-V) (CBCGS) Qi\éii?ﬁ\:giﬁs%\;\ig:smc-;& 4231195 36
124 |B.A.M.M.C. (SEM-V/) (CBCGS) Q%ii?ﬁ\:giési\gius”\le& 4231198 22
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rig'. EXAM SUBJECT SEAT NO. g";\?A'T_SUAAFTTKEDE
125 |B.A.M.M.C. (SEM-V) (CBCGS) ;%%TCA('D‘I'DSIRIAI'(J)?]URNAL'SM AND 4231205 25
126 |B.A.M.M.C. (SEM-V/) (CBCGS) JE%TC'\'SAL'SM'MED'A LAWS AND 4231205 30
127 |B.A.M.M.C. (SEM-V) (CBCGS) |ADVERTISING-COPY WRITING 4231218 25
128 |B.A.M.M.C. (SEM-V) (CBCGS) |ADVERTISING-COPY WRITING 4231234 16
129 |B.A.M.M.C. (SEM-V) (CBCGS) 2_%;?&:;2?'3'%“ MARKETING &1 4531240 32
130 |B.A.M.M.C. (SEM-V/) (CBCGS) ﬁ:ﬁ:‘é&@ﬁfws MEDIA 4231279 38
131 |B.A.M.M.C. (SEM-V) (CBCGS) Q%ig'ﬁ\:giﬁsi\;\iiﬂs'NG& 4231354 30
152 [ AMM.C (SEMV) (cBOGS) [ADVERTISING-ADVERTISNG & | 1psy iy [
133 |B.A.M.M.C. (SEM-V) (CBCGS) ﬁ;?PNAGLI':SOMR'ZEACTXEJESSATTgE 4231468 30
134 |B.A.M.M.C. (SEM-V) (CBCGS) |ADVERTISING-COPY WRITING 4231499 30
135 |B.A.M.M.C. (SEM-V) (CBCGS) |ADVERTISING-BRAND BUILDING 4231507 23
136 |B.A.M.M.C. (SEM-V) (CBCGS) |ADVERTISING-BRAND BUILDING 4231557 31
137 |B.A.M.M.C. (SEM-V) (CBCGS) |ADVERTISING-BRAND BUILDING 4231560 21
138 |B.A.M.M.C. (SEM-V) (CBCGS) |ADVERTISING-BRAND BUILDING 4231582 30
139 |B.A.M.M.C. (SEM-V) (CBCGS) |ADVERTISING-BRAND BUILDING 4231585 30
140 |B.A.M.M.C. (SEM-V) (CBCGS) |ADVERTISING-BRAND BUILDING 4231638 31
141 |B.A.M.M.C. (SEM-V) (CBCGS) ﬁ:ﬁf@éﬁ!ﬁm MEDIA 4231644 33
142 |B.A.M.M.C. (SEM-V) (CBCGS) ﬁ’:ﬁ:‘ééﬁg\;fws MEDIA 4231649 25
143 |B.A.M.M.C. (SEM-V) (CBCGS) ;%ETPCA(;‘LSI&AI'CJ)%URNAL'SM AND 4231649 30
144 |B.A.M.M.C. (SEM-V) (CBCGS) |ADVERTISING-COPY WRITING 4231658 30
145 |B.A.M.M.C. (SEM-V) (CBCGS) &%ﬁiﬂﬂgﬁf&gg@;gﬁggg AND | 4231658 31
146 B AMMC.(SEM-V) (CBCGS) [AOVERTISINGGLOBALIZATION AND | 5 e |
147 |B.A.M.M.C. (SEM-V) (CBCGS) QEXE\F;IT&'SG'CONSUMER 4231823 23
148 |B.A.M.M.C. (SEM-V) (CBCGS) é_%\éEI\ARI\;:ESF'gg'D'RECT MARKETING &1 431870 30
149 |B.A.M.M.C. (SEM-V/) (CBCGS) ';EDXAEST(;%'SG'CONSUMER 4231944 22
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rig'. EXAM SUBJECT SEAT NO. g";\?A'T_SUiFTTIEE
150 |B.A.M.M.C. (SEM-V) (CBCGS) |ADVERTISING-COPY WRITING 4232207 24
151 |B.A.M.M.C. (SEM-V/) (CBCGS) ﬁﬁgﬂﬂgﬁf&gg@;gﬁygg AND | 4932907 20
152 |B.A.M.M.C. (SEM-V) (CBCGS) ﬁﬁgﬂﬂgﬁf&gg@;gﬁggg AND | 1532008 30
153 |5 AMM.C. (SEM-V) (CBOGS) [ADVERTISINGGLOBALIZATION AND |15 |,
154 |B.A.M.M.C. (SEM-V) (CBCGS) ﬁﬁgﬂﬂgﬁf&gg@;gﬁ;gg AND | 4939012 30
155 |B.A.M.M.C. (SEM-V) (CBCGS) |ADVERTISING-COPY WRITING 4232215 24
156 |B.A.M.M.C. (SEM-V) (CBCGS) ﬁﬁgﬂﬂgﬁf&gg@;gﬁ;gg AND | 4930915 30
157 |B.A.M.M.C. (SEM-V/) (CBCGS) ';EDXESITC')SJSG'CONSUMER 4232236 24
158 |B.A.M.M.C. (SEM-V) (CBCGS) I\Aﬂi\éig'ﬁ\:giﬁsi\giiﬂs”\le& 4232241 36
159 |5 AMM.C. (SEMV) (cBOGS) [ADVERTISING-ADVERTISNG & |1y [ g
160 |B.A.M.M.C. (SEM-V) (CBCGS) QEX'AESIT(;SL’JSG'CONSUMER 4232242 11
161 |B.A.M.M.C. (SEM-V) (CBCGS) é_%\éﬁ\;';gg'm%m MARKETING & | 4530048 24
162 |B.A.M.M.C. (SEM-V) (CBCGS) Q_Eé\éﬁ\;ggg'm%ﬂ MARKETING & | 4539951 30
163 [ AMM.C (SEMV) (cBOGS) [ADVERTISING-ADVERTISNG & |1y [ o
164 |B.A.M.M.C. (SEM-V) (CBCGS) Q_Eé\éﬁ\;ggg'm%ﬂ MARKETING & | 4535957 20
165 [ AMM.C (SEMV) (cBOGS) [ADVERTISING-ADVERTISNG & |1y | o
166 |B.A.M.M.C. (SEM-V) (CBCGS) Q_Eé\éﬁ\;ggg'm%ﬂ MARKETING &1 4539973 14
167 |B.A.M.M.C. (SEM-V) (CBCGS) é_%\éﬁ\;ggg'm%m MARKETING &1 4539990 44
168 |B.A.M.M.C. (SEM-V) (CBCGS) fﬂi\éiii'lﬂgiﬁsi\giiﬂs”\le& 4232291 32
169 [BAMMC. (SEM-V) (cBCGS) [AOVERTISINGADVERTISNG & | iy | g
170 |B.A.M.M.C. (SEM-V/) (CBCGS) fﬂi\éiii'lﬂgiﬁsi\giiﬂs”\le& 4232324 30
171 |B.AM.M.C. (SEM-V) (CBCGS) é_%\é'ai\;:;gg'm%ﬂ MARKETING &1 4539305 23
172 |B.AM.M.C. (SEM-V) (CBCGS) QEXAESIT&'SG'CONSUMER 4232325 24
173 |B.A.M.M.C. (SEM-V) (CBCGS) ;?#ENI\IS,I&IETC;%%?ZEESMAND 4232336 31
174 |B.AM.M.C. (SEM-V) (CBCGS) JF?#ESS%ET&?@ZE?SSMAND 4232365 30
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rig'. EXAM SUBJECT SEAT NO. ;\{A;\/RAIT_SUAA":I'T(EEI
175 |B.A.M.M.C. (SEM-V) (CBCGS) |ADVERTISING-COPY WRITING 4232460 18
,ig EXAM SUBJECT SEAT NO. II;A;\?AIT_SUAAFI:II-CE)E
1 [T.Y.B.A. (SEM-V) (CBCGS) 282:8tggz(FUR'REV')'THEORET'CAL 4201221 28
2 |T.Y.B.A. (SEM-V) (CBCGS) SEE;)TGLF;':‘APEHNYT(SREV')'GEOGRAPHY OF | 4201414 45
3 |T.Y.B.A. (SEM-V) (CBCGS) Q'SITEC\)/F;\T_ (IRN%\I/KH'STORY OF 4201701 40
4 |T.Y.B.A.(SEM-V) (CBCGS) :'A"i;%: ’QZEV')'H'STORY OF THE 4201943 48
5 |T.Y.B.A. (SEM-V) (CBCGS) 223:/%'&?((3“%R'REV')'SOC'OLOGY 4202563 25
6 |T.Y.B.A.(SEM-V) (CBCGS) (S)(;CG'(E)'N‘BS; (FURREV.)-SOCIOLOGY | 555563 32
7 |T.Y.B.A. (SEM-V) (CBCGS) a'i;iﬁ: &ZEV')'H'STORY OF THE 4202656 43
8 |T.Y.B.A. (SEM-V) (CBCGS) ggg:8tggi(':uR'REV')'THEORET'CAL 4202657 40
9 |T.Y.B.A. (SEM-V) (CBCGS) Q'E‘ITEC\)/F;T_ (IRN%\I/KH'STORY OF 4203292 13
10 [T.Y.BA (SEM-V) (CBCGS) -EINGLISH (REV.)-LITERARY CRITICISM | . 20 25
11 [T BA. (SEM-V) (CBCGS) _EINGLISH (REV.)-LITERARY CRITICISM | 000 18
12 [T.Y.B.A. (SEM-V) (CBCGS) :'A'/i;i?: ;F;EV')'H'STORY OF THE 4204705 48
15 [rY A (M) OBces) |[ECONOMICS ELURREVIECOOF | oy | o
14 [T.Y.B.A. (SEM-V) (CBCGS) :'A'/i;i?: ;F;EV')'H'STORY OF THE 4204983 17
15 |T.Y.B.A. (SEM-V) (CBCGS) SEETOTCI;_F;?APE"'NYT(SREV')'GEOGRAPHY OF | 4208512 21
16 [T.Y.B.A. (SEM-V) (CBCGS) S;?T?_FE?AP:NYT(SREV')'GEOGRAPHY OF | 4205531 27
17 [rv A sEm) caces) |FISTORY REVIHISTOF. e
18 [T.Y.B.A. (SEM-V) (CBCGS) ;f;gﬁ: /iF;EV')'H'STORY OF THE 4205957 40
19 |T.Y.B.A. (SEM-V) (CBCGS) K‘Aﬂ%: gEV')'H'STORY OF THE 4205963 46
20 |T.Y.B.A. (SEM-V) (CBCGS) ;':EZT_ (IiIED\I/Z'H'STORY OF 4206821 23
21 |T.Y.BA. (SEM-V) (CBCGS) _EINGLISH (REV.)-LITERARY CRITICISM | 0 i
22 |T.v.B.A. (SEM-V) (CBCGS) _EINGLISH (REV.)-LITERARY CRITICISM | o 40
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23 |T.Y.BA. (SEM-V) (CBCGS) _EINGLISH (REV.)-LITERARY CRITICISM | 0000 10
24 |T.Y.B.A. (SEM-V) (CBCGS) Zﬁ%’dﬂ“ﬂ.'gﬁg‘ﬂ?&?{};?caOF 4207299 40
2% |T.Y.BA. (SEM-V) (CBCGS) _EINGLISH (REV.)-LITERARY CRITICISM | 0000 10
26 [TYBA (SEMV) GBcos) |FOLITICAL SCIENCER)-CONSPECTIN | g [
27 |T.Y.B.A. (SEM-V) (CBCGS) Eg'l‘\gﬁg"lSgﬁTN&E(R)'AMER'CAN 4207723 12
26 [TYBA (SEMV) OBCas) |POLTICAL SCENCERIRURAL | oy [
20 |T.Y.BA. (SEM-V) (CBCGS) _EINGLISH (REV.)-LITERARY CRITICISM | ., 26
30 |T.Y.B.A. (SEM-V) (CBCGS) SEE%?_FE?AP:NYT&REV')'GEOGRAPHY OF | 4207773 66
31 |T.Y.B.A. (SEM-V) (CBCGS) ;i%GAF:{AAPS'méRAEV')'GEOGRAPHY OF | 4207773 65
32 |T.Y.B.A. (SEM-V) (CBCGS) afgiﬁngV')'H'STORY OF THE 4207860 40
33 |T.Y.B.A. (SEM-V) (CBCGS) SEE%GLFE?APEHNYT(SREV')'GEOGRAPHY OF | 4208544 40
4 [TY B SEMY) Cocos) | HISTORY (REVHISTOE | osss | 10
35 |T.Y.B.A. (SEM-V) (CBCGS) SILCJ;F'{VAIESE\N/EE?;'\QEST(R)'AGR" 4208821 40
55 [TY 8. (SEMV) (Cocos) |FURAL DEVELOPVENTRIRURAL | popeyy | g
37 |T.Y.B.A. (SEM-V) (CBCGS) Egtmgﬁtgg'C?NCE(R)'CONSPECT'N 4209074 21
55 [TY 8.4 (SEMV) (Cocos) |FOLITICAL SCIENCER)-CONSPECTIN | pogrgy | 1
29 [TV BA (SEMV) (CBCGS) -EINGLISH (REV.)-LITERARY CRITICISM | 00 10
0 [TYBA SEMY) Coccs) | HISTORY (REVIHISTOE | wovss | 25
41 |T.Y.B.A. (SEM-V) (CBCGS) 282:8tggz(FUR'REV')'THEORET'CAL 4210507 27
42 |T.Y.B.A. (SEM-V) (CBCGS) g‘gCH'_%'_‘S.GY(FUR'REV')'SOC'OLOGY 4212035 40
43 |T.Y.B.A. (SEM-V) (CBCGS) z%gs'{ﬁ%f\%zg?l/& RESEA. 4212035 15
w [rvea ey ooy [OOLOSVERRE)Y: T g | s
45 |T.Y.B.A. (SEM-V) (CBCGS) 282:8tggz(FUR'REV')'THEORET'CAL 4212148 23
46 |T.Y.B.A. (SEM-V) (CBCGS) Egtg:gﬁtggENCE(R)'CONSPECT'N 4212926 13
47 |T.Y.B.A. (SEM-V) (CBCGS) EgtmgﬁtggENCE(R)'CONSPECT'N 4212933 40
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48 |T.Y.B.A. (SEM-V) (CBCGS) Eg'&gﬁg"lsgﬁ;\ﬁE(R)'AMER'CAN 4212933 20
49 |T.Y.B.A. (SEM-V) (CBCGS) ﬁgggE'ESA'I‘NSﬁ\:E’I\"ACE(R)'ELECTORAL 4212933 32
50 |T.Y.B.A. (SEM-V) (CBCGS) Eg:::;:gﬁ::ggENCE(R)'CONSPECT'N 4212938 29
51 |T.Y.B.A. (SEM-V) (CBCGS) EgtmgﬁtSSENCE(R)'CONSPECT'N 4212944 22
52 |T.Y.B.A. (SEM-V) (CBCGS) ggg:gtgg(FUR'REV')'URBAN 4212996 26
53 |T.Y.B.A. (SEM-V) (CBCGS) 282:gtgg(FUR'REV')'URBAN 4213007 42
54 |T.Y.B.A. (SEM-V) (CBCGS) Eggg&gg'{h‘sﬁ\:E'I\':E(R)'ELECTORAL 4213085 20
ss [rven eewv ceces  [OGOOSYERRE) T s | g
56 |T.Y.B.A. (SEM-V) (CBCGS) Z%gﬁ'{ﬁi\frfsézga/& RESEA. 4213774 32
57 |T.Y.B.A. (SEM-V) (CBCGS) ggg:gtggyFUR'REV')'THEORET'CAL 4213777 15

Note :-

1) The marks declared are marks obtains after revaluation in individual subject only for the information of students.

2) Final revaluation result will be declared only after revaluation of all subjects applied for revaluation.

3) Printing and supply of individual marksheets will be be only after completion of revaluation of all the cases and
caring out the amendments in the results as per provisions of the ordiances in force. Ordinance 5048 is application for
corrections.
4) Date of supply of mark sheets will be declared later.

DATE : 21.06.2023
MUMBAI :- 400 098

K.Y.21.06.23

for Director
Board of Examinations and Evaluation



